


American Telemedicine Association

From 2022 through 2024, | served as contract creative lead for the American Telemedicine Association, helping shape the visual direction of its annual events and broader brand presence.
| led the creative for the 2022 annual conference and, in 2023, developed a new visual identity for the organization's NEXUS event that continues to define the event today.

My work included event branding, website redesigns, logo development, brand guidelines, social campaigns, digital event assets, and communication templates. | also directed ATA's
in-house junior designers, developers, and print partners, overseeing projects from initial concept through final production.

Branded Convention Rebranded NEXUS Prospectus Rebranded NEXUS website
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The ATA's annual conference —the industry’s most
informative and essential virtual care event—is undergoing
an evolution. We're rebranding it as ATA Nexus 2024 to
mirror the transformative shifts in virtual care delivery and
our commitment to spearheading this movement.

ATA Nexus will continue to feature exceptional content,
distinguished speakers, and invaluable networking
opportunities that have made the ATA's annual conference
anot-to-be-missed opportunity.

OWN YOUR IMPACT: SPONSOR TODAY >

SPECIAL
INTEREST
‘s GROUP

‘Q

TAKE THE STAGE:

Call for Speakers

YOUR RESEARCH DESERVES THE SPOTLIGHT:
Submit Now

Share your academic or peer-reviewed findings
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ATA needs to be first on your list when you’re deciding which conferences
to attend. The quality of the conversations at ATA, with actual customers
and decision-makers, is unlike any other show.
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Maximize Your Reach:
Connect with Buyers and Influencers
ATA Nexus 2024 is your to broaden your ization's horizon. You're not just exhibiting

or sponsoring - you're engaging directly with a dynamic network of decision-makers, buyers, and
collaborators who can catalyze your growth. Here are the numbers that tell the story:
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This year's content will explore The Next Chapter in Vi

ining our new realities, highlighting the lessons learned

and sharing actionable insights and use cases, while convening the changemakers and front-ine providers who are defining the
‘new normal' for tech-enabled care and prospects for the future.
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Mnemo Therapeutics

| led the full rebrand for Mnemo Therapeutics, a clinical-stage biotechnology company, helping shape the brand from strategy through launch. The work included developing the brand
story, designing the visual identity and logo from the ground up, concepting the website experience, and creating design systems to maintain consistency across the brand.

| worked closely with the Mhemo team through workshops, concept development, and presentations to leadership and the board, becoming an embedded creative partner throughout
the process. The final identity extended into an animated logo and digital experience that brought the brand to life across the website and broader commmunications.

Mnemo brand exploration Brand story Mnemo website
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Harnessing the power of cell
therapy for all patients in need

Mnemo is driven to create cures through its EnfiniT platform, a powerful drug
discovery engine using a novel, integrated approach to cell therapy. By precisely
identifying a new class of antigens with greater target specificity and-efficiently
reprogramming T cells to increase their memory phenotype, Mnemo will
transform the body's immune response to overcome disease.
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COLOR PALETTE

Lime green, te \e brand palette with the symbolism of life and energy.
These are paired with a strong pur and a dark plum to give contrast and richness to the brand. + Alain Maiore + Francois Gaudet + John Smith
Founder and Chief Executive Officer Chief Scientific Officer Chief Financial Officer
Management Team Management Team Management Team
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Fresh, Confident, Revitalizing, Royal, Bold
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Wickford Art Association

As a board member and member of the Marketing Committee for the Wickford Art Association, | helped lead a rebrand of both the association and its long-running Wickford Art Festival. Working
closely with the committee and board, | developed new identities for both organizations that felt more connected to one another while drawing from the history and character of Wickford RI.

The work included logo development, visual systems, and brand standards designed to create greater consistency across communications and events. As both a designer and practicing fine
artist, the project was especially meaningful to me, with the goal of creating a brand that respects the association’s history while helping carry it forward for years to come.

Mnemo brand exploration
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